University Tour Pod Giveaway
Competition Rules

No purchase is necessary to enter or to win

COMPETITION

1.

These rules (“Rules”) shall govern this University Tour Pod Giveaway competition (“Competition”) and by
participating and/or entering the Competition, the participant shall be deemed to accept these Rules (and any
applicable specific rules), together with any terms and conditions of any third party used in connection with this
Competition.

ELIGIBILITY

2.

The Competition is open only to individuals who are aged 18 and above at the time of entry and who are
residents of the United Kingdom, although the following shall not be eligible: employees of the Promoter, their
immediate families, their agents and anyone professionally connected in any way to the Competition. The
Promoter reserves the right, but shall not be so obliged, to verify all eligibility qualifications of winners and may in
its reasonable discretion disqualify any participant who does not meet the criteria set out in these Rules or whose
conduct is contrary to the spirit of these Rules.

Entries made on another’'s behalf by any other individuals or any other entity, including but not limited to
commercial contest/sweepstakes subscription notification and/or entering services, will be declared void and shall
be disqualified from this Competition. Tampering with the entry process or the operation of the Competition is
strictly prohibited and any entries deemed by the Promoter, in its sole discretion, to have been submitted in this
manner will be void. In the event a dispute regarding the identity of the individual who actually submitted an entry
cannot be resolved to Promoter’s satisfaction, the entry will be deemed void and ineligible.

HOW TO ENTER

4. No purchase of any kind is necessary to enter the Competition or to win a prize.

5. Access to the internet is required. Entry to the Competition is free and must be made through tweeting a picture
of yourself at any of the Ubisoft Assassin’s Creed IV Black Flag stand tour locations below including the hashtag
#Blackflagtour on www.twitter.com before the Closing Date.

Week 1

Bournemouth University - 14th-15th October
Sheffield University - 14th-15th October
Southampton University - 17th-18th October
Leeds University - 17th-18th October

Week 2

Exeter University - 21st-22nd October
Liverpool John Moores - 21st-22nd October
Manchester University - 24th-25th October
MCM Expo - 25th-27th October

Week 3

Birmingham University - 28th-29th October
Newcastle University - 28th-29th October

Cardiff University - 31st October-1st November
Edinburgh University - 31st October-1st November

Week 4


http://assassinscreed.ubi.com/en-gb/news/news_detail.aspx?c=tcm:21-110819&ct=tcm:6-231-32
http://assassinscreed.ubi.com/en-gb/news/news_detail.aspx?c=tcm:21-110832&ct=tcm:6-231-32
http://assassinscreed.ubi.com/en-gb/news/news_detail.aspx?c=tcm:21-110833&ct=tcm:6-231-32
http://assassinscreed.ubi.com/en-gb/news/news_detail.aspx?c=tcm:21-110834&ct=tcm:6-231-32

Greenwich University (London) - 4th-5th November
East Anglia University - 4th-5th November
University of London - 7th-8th November

Warwick University - 7th-8th November

Week 5

St Mary's College (London) - 11th-12th November
Nottingham and Trent - 11th-12th November

Portsmouth University - 14th-15th November

Derby University - 14th-15th November

University of West England (Bristol) - 18th-19th November

10.

11.

12.

Entries must be made after 00:00:01 on October 14th (GMT) but before 23:59:59 (GMT) on November 19th (the
“Closing Date”).] The Competition Period is the period from 00.00.01 on October 14th (GMT) until 23.59.59
(GMT) on November 19" Any entries made after the Closing Date or outside the Competition Period will
not be eligible for the Competition. The Promoter reserves the right to alter the Closing Date if, in the
Promoter’s sole opinion, circumstances outside the Promoter’'s control dictate that it be fair to alter the Closing
Date (although the Closing Date will not be shortened). If an extension is made, a statement to this effect will
appear on the Promoter's Website at www.assassinscreed.com and the new Closing Date will be given. It is
recommended that the participant prints and stores or saves a copy of these Rules for future reference.

By submitting an entry in accordance with these Rules, participants will be deemed to have agreed to be bound
by these Rules. If a participant does not agree with these Rules, the participant should not enter the Competition.
Entries through agents or third parties will be invalid.

If there is any inconsistency between these Rules and any specific completion rules shall prevail.

Any entry not complying with these Rules shall be void and disqualified from the Competition at the Promoter’s
sole discretion.

Only one entry per participant is allowed and the Promoter shall be entitled to detect and remove any multiple
entries (for example, but not limited to, a participant using multiple email addresses or usernames). Automated or
bulk entries will be disqualified.

Entries must be submitted between the Start Date and the Closing Date. It is the participant’s responsibility to
ensure that a correct and accurate email address and telephone number is provided and the Promoter accepts
no liability to the participant in the event that the participant provides incorrect information.

After the Closing Date, 10 entries from those valid entries received before the Closing Date will be drawn at
random by a computer and the allocation of winning entries to prizes will be determined by random. In the event
that the Promoter subsequently discovers or deems a winner to be ineligible under these Rules, that entry shall
be disqualified and a further entry shall be randomly selected using the same selection criteria under these Rules
and the new winning entry shall receive the prize that the disqualified entry would have received.

PRIZES

13.

14.

The prizes consist of:

1x Assassin’s Creed Pod (Value: £2,500)
1x 32" TV Screen (Value: £300)

1x PS4 Console (Value: £350)

1x Copy of the Game (Value: £50)

Each participant shall only be eligible to win a single prize. The Promoter may in its absolute discretion offer an
alternative prize of equal or greater value. There is no cash alternative to the stated prizes. Prizes will only be
dispatched to addresses within the United Kingdom.

Where applicable, Assassin’s Creed Pods are previously used on a tour by the Promoter so may show some
signs of wear and tear. Colours, design, artwork and specifications of the prizes may differ from those illustrated
or viewed by the participant. No alternative prize will be offered unless the prize is deemed obsolete or beyond
reasonable wear and tear, at the Promoter’s sole discretion.


http://assassinscreed.ubi.com/en-gb/news/news_detail.aspx?c=tcm:21-110835&ct=tcm:6-231-32

15. Gifts, prizes and other promotional items won by a participant are not transferrable and may not be resold.
WINNER NOTIFICATION

16. Winners shall be notified by e-mail, telephone or other electronic messaging service where appropriate (using the
email address, telephone number or username given or used on the Site (or other relevant website used for the
Competition) within 30 days of the Closing Date. Participants who are not prize winners shall not be contacted.

17. All prizes shall be dispatched to winners by courier organised by the Promoter within 30 days of the Closing Date
to the address notified to the Promoter by the winning participant. The Promoter accepts no liability for non-
delivery or delay of a prize.

18. If, despite reasonable efforts, the prize winner does not respond within (2) days of the first notification attempt by
the Promoter, or if the prize notification or prize is returned as unclaimed or undeliverable to the prize winner,
such prize winner shall forfeit the prize and an alternate winner may be selected using the same random
selection criteria under these Rules. If any prize winner is found to be ineligible, or if her or she has not complied
with these Rules or declines a prize, that prize winner shall be disqualified and an alternate prize winner may be
selected using the same random selection criteria under these Rules.

19. A list of the prize winners can be requested within 2 months of the Closing Date by sending a stamped, self-
addressed envelope to the Promoter at the address set out in these Rules marking the envelope Assassins
Creed University Tour:Competition Winners”. All such requests must be received by the closing date.

PUBLICITY, OWNERSHIP AND DATA
20. No correspondence will be entered into and the results of the Competition shall be final and binding.

21. Acceptance of a prize will be deemed as permission by the participant to take part in any relevant promotional
media publication. Prize winners shall, if so requested by the Promoter, co-operate fully and enter into any
reasonable promotional activities required by the Promoter and the Promoter shall have the right, without any
payment or further permission, to use a winning participant's name, username, town of residence and any
likeness provided in connection with such related promotional purposes.

22. All entries shall become the property of the Promoter on submission or where applicable, receipt of them and
shall not be returned to the participant or acknowledged.

23. Participants to the Competition agree that in consideration of the Promoter granting the participant a right to enter
the Competition, the participant automatically hereby grants to the Promoter an irrevocable, exclusive, royalty-
free, worldwide licence for the full period of copyright to use, alter, adapt or sub-licence such rights to any third
party the words, images, videos or other media submitted by the participant in respect of the relevant
Competition, in any and all media. The participant agrees to waive any moral rights it has in the words, images,
videos or other media submitted. Where relevant, the participant agrees upon the Promoter’s request to assign to
the Promoter all intellectual property rights in the entries in full. For the avoidance of doubt, the Promoter shall be
entitled to use the entry as it sees fit without additional payment, permission or reference to the participant, but
always in accordance with the Promoter’s privacy policy, further details of which are set out in these Rules.

24. Participants may be contacted by the Promoter from time to time in the future about new products, information
or promotions which may be available from the Promoter and which the Promoter believes may be of interest
to the participant. Any use of personal data provided by a participant (including a participant’s username and
other electronic personal data) shall be in accordance with current United Kingdom data protection legislation
and the Promoter’s privacy policy which is available at
http://ubi.com/UK/Info/Info.aspx?tagname=PrivacyPolicy. If a participant does not want the Promoter to use
the participant’s details to send relevant communications or promotional offers in the future, the participant
may opt-out from receiving such communications by contacting the Promoter using the contact details set out
at the above link or by clicking on the ‘unsubscribe’ option which appears in such communications.

LIABILITY

25. Participants should not attempt to deliberately damage the Site or any website connected with the Competition or
to otherwise undermine the operation of the Competition in any way or form. The Promoter will take any such
attempts seriously and should such an attempt be made, the Promoter reserves the right to pursue whatever
legal action may be necessary (which may include a claim for damages) to the fullest extent permitted by law.

26. The Participant agrees to reimburse the Promoter in respect of any damages suffered by the Promoter or any
losses by the Promoter resulting from any claim made by a third party in each case in respect of any matter
3



27.

28.

29.

30.

31.

32.

arising from the participants entry into the Competition which is in breach of these Rules or any applicable law of
regulation.

The Promoter accepts no responsibility nor liability for incorrect or inaccurate transcription of entry information, or
for any human error or intervention, technical malfunctions, or any lost or delayed data transmission (including
entries which may be delayed for whatever reason to beyond the Closing Date), or any omission, interruption,
deletion, defect, line failures of any telephone network, computer equipment, software, inability to access any
website or internet service, or any other error or malfunction, or late, lost, incorrect or misdirected entries. Entry is
made by the authorised account holder of the email address or username submitted at time of entry. “Authorised
account holder” is defined as the person who has been assigned the email account by an internet service
provider. The Promoter does not accept responsibility or liability for any damage caused to a participant’s
computer system (including hardware and software) as a result of viewing or using the Site.

Where entries are to be made using the internet, the Promoter shall not be responsible for any problems or
difficulties downloading or uploading any Competition information to or from the Site (or any other website) or for
any other technical malfunctions of electronic equipment, computer on-line systems, servers, providers, computer
hardware, software failures, phone lines, failure or to receive any email entry on account of any technical
problems, traffic or other congestion on the internet, the Site or any other connected website or any other
technical problems related to website entries including the telecommunication, miscommunication, failed, lost,
delayed, incomplete, garbled or misdirected communications which may limit a participant’s ability to participate
in this Competition. The Promoter shall not be liable for any lost, incomplete or corrupted entries.

The Promoter, in its sole discretion, reserves the right to cancel, modify or suspend the Competition if it suspects
fraud or other technical failures has destroyed or may destroy the integrity or spirit of the Competition or where
due to any other event beyond the Promoter’s control such event would corrupt, jeopardise or otherwise affect
the administration, security, fairness or conduct of the Competition.

The Promoter shall not be responsible for any damage, loss, injury to feelings or disappointment suffered by any
participant entering the Competition or as a result of accepting any prize.

The Promoter does not accept liability for any damage or loss caused to a participant who is not entering the
Competition as a consumer.

Nothing in these Rules shall exclude or limit the liability of the Promoter for personal injury or death caused by
negligence or anything else which cannot be excluded or limited by law.

GENERAL

33.

34.

35.

36.

The Promoter, in its sole discretion, reserves the right at all times to modify, suspend, cancel or terminate the
promotion should any technical issue or unauthorised human intervention or other event beyond the control of the
Promoter corrupt, jeopardise or otherwise affect the administration, security, fairness or conduct of the promotion.
In the event of such modification, suspension, cancellation or termination, a notice will be posted on the Site.

If any provision of these Rules (or part of any provision) is found by any court or other authority of competent
jurisdiction to be invalid, illegal or unenforceable, that provision or part-provision shall, to the extent required, be
deemed not to form part of these Rules, and the validity and enforceability of the other provisions of the rules
shall not be affected.

The Promoter is Ubisoft Limited, 3rd Floor, Ranger House, Walnut Tree Close, Guildford, Surrey, GU1 4UL
United Kingdom and all queries relating to the Competition should be sent to the Promoter at the address listed.
Please note that, under no circumstances, should any entries to the Competition be sent to this address.

These Rules shall be governed by and construed in accordance with the law of England and Wales. Participants
agree that the courts of England and Wales shall have exclusive jurisdiction to settle any dispute or claim that
arises out of or in connection with either these Rules or the promotion (including non-contractual disputes and
claims).



